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Staying connected with others and having easy access to information is more important 
than ever. More people are doing things on their mobile devices, so communication is 
possible wherever and whenever with the tap of a finger. Technology and social media 
make it easy to quickly contact people and share information. 

For funeral directors, this means you’re able to engage with current and potential client 
families. It establishes credibility in what you do and shows your willingness and desire to 
talk to them and learn their wants and needs when it comes to funerals. 

By having a professional LinkedIn account for both yourself and your funeral home, families 
can see your experience in the funeral business, and you can connect with other funeral 
directors and influencers for insight and tips in your profession. 

This eBook will cover the basics of using LinkedIn and how it can benefit your funeral 
home. From creating your own professional profile that highlights your skills, to building 
a page that showcases your funeral home’s mission, LinkedIn is a helpful tool for building 
trusting relationships and sharing information about your funeral home.

https://www.frazerconsultants.com/2019/12/enhance-your-funeral-homes-social-media-presence-in-2020/?utm_source=pardot&utm_medium=downloadable&utm_campaign=eBooks
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L I N K E D I N  S T A T I S T I C S

More than two new people join LinkedIn every second.

There are more than 530 million registered LinkedIn users in more than 200 countries and 
territories. 

More than 133 million of the registered LinkedIn users are in the United States. The quickest 
growing group of LinkedIn users is students and recent college graduates, with more than 
40 million of them on LinkedIn. 

Pew Research Center’s statistics for 2018 social media usage states that 27% of U.S. adults 
used LinkedIn. Also, 51% of U.S. adults with college degrees are on LinkedIn, 26% of those who 
attended college but didn’t graduate, and 9% of those with a high school degree or lower.

According to LinkedIn statistics from 2016, having an updated LinkedIn profile increases 
your chances of getting profile views. If you have a professional profile photo, you’re 14 
times more likely to get a profile view. If you have a list of your professional skills, you’ll get 
13 times more views than otherwise. 

https://press.linkedin.com/about-linkedin
https://www.pewresearch.org/fact-tank/2019/04/10/share-of-u-s-adults-using-social-media-including-facebook-is-mostly-unchanged-since-2018/
https://www.linkedin.com/pulse/2016-linkedin-stats-you-should-know-updated-katy-elle-blake
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S E T T I N G  U P  Y O U R  L I N K E D I N  A C C O U N T

Setting up an account is easy, but you should know 
what all of your options are.

Let’s begin with setting up your personal LinkedIn account, and then we’ll talk about 
LinkedIn company pages. 

To create a LinkedIn account, go to the LinkedIn sign up page and type in your first and last 
name, email address, a password to use for your account, and then click “Join Now.” 

You can create your LinkedIn profile for free, and if you wish, you can upgrade to a 
LinkedIn Premium account that gives you access to more features. You’re given a free 
one-month trial, and once your free trial is up, premium payment options include monthly 
or annual billing cycles, but you’ll save up to 20% paying annually versus monthly. You can 
choose between two different plans: Career or Business. The Career plan would be helpful 
if you’re currently seeking employment in the funeral business. While the Business plan 
would focus on helping promote your funeral home and making it known.

https://www.linkedin.com/
https://premium.linkedin.com/
https://www.linkedin.com/help/linkedin/answer/74
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With a premium account, you also have access to other LinkedIn business tools including 
talent, advertising, sales, and learning solutions. These would provide your funeral home 
with ways to find potential client families and employees, promote your funeral home, and 
expert-led video courses about creative, business, and tech topics.

Now let’s talk about creating a LinkedIn company page for your funeral home.

To create a LinkedIn page for your funeral home, you must first have your own personal 
LinkedIn account and be qualified to create the account if your funeral home doesn’t have 
a page yet. To be qualified, you need a personal LinkedIn account that’s at least seven days 

F R E E  A C C O U N T  F E A T U R E S P R E M I U M  A C C O U N T  F E A T U R E S

Seeing the last five people who have viewed 
your profile

Seeing everyone who has viewed your profile

Viewing your top 10 most-viewed connections and 
the five people above and below where you rank 
among your connections

Knowing how you rank compared t oyour top 100 
most-viewed connections

Basic profile information shown in search listings
Expanded Search Listing: more of your profile 
information will show in search listings

Search filters for finding people and jobs
Advanced search filters: up to 8 additional filters 
when searching for people or businesses

When applying for jobs, showing up in applicants 
listing in order submitted

When applying for jobs, appear about non-Premium 
applicant

Allotted amount of profile search results Unlimited profile search results

Keyword suggestions when writing your 
profile summary

Open Profile: any LinkedIn user can send you a free 
InMail message

Applicant Insights: seeing how you compare to 
other applicants when applying for jobs

https://business.linkedin.com/marketing-solutions/company-pages/get-started
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For example, this is what 
the Frazer Consultants 
business page “About us” 
section looks like. It includes 
our overview, specialties, 
company information, 
and website.

old, a profile strength of intermediate or higher, several connections, must be currently 
employed there and have the position listed under your experience, a work email address, 
and an email domain unique to your business.

If you meet these qualifications, you can go to the Work tab and select “Create a Company 
Page.” You can type in your funeral home’s name and your work email address and then 
click “continue” to enter in other information about your funeral home.

You’ll have to include a description of your funeral home and a website URL before you 
can publish your page. You can edit your information at any time if your funeral home 
information needs to be updated or changed. 

You can add a logo and background photo to your funeral home’s page. You should at least 
include your logo, because it will increase your credibility and potentially lead to more page 
views. The background photo could be a photo of your funeral home or another image or 
text that represents your funeral home’s brand. 

https://www.frazerconsultants.com/2017/12/what-is-your-funeral-homes-brand/?utm_source=pardot&utm_medium=downloadable&utm_campaign=eBooks
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B A S I C S  O F  U S I N G  L I N K E D I N

LinkedIn is a popular social media platform for the 
professional world.

LinkedIn is similar to Facebook in the ways that you can connect with people and share 
posts, but LinkedIn is for professionals to network, share insight and information, and 
build an online profile for both you and your company. It will help with your funeral home’s 
promotion and engagement.

Navigating LinkedIn

The different tab options along the top of your LinkedIn are: Home, My Network, Jobs, 
Messaging, Notifications, Me, and Work if you have a Company page set up.

The Home option is where you view your newsfeed. My Network is for viewing and adding 
connections. Jobs is where you can search for job opportunities. Messaging is where you 
can send and view messages from your connections or other LinkedIn users. Notifications 
is where you’ll be notified on recent activity, such as someone viewing your profile, or 
endorsing you for a skill. Me is for editing your profile settings, and seeing your updates 
and profiles views. Work is where you can access different LinkedIn tools and services.
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The Work tab contains more LinkedIn 
products and business services. The LinkedIn 
Products are Learning, Insights, Post a job, 
Advertise, Groups, ProFinder, Salary, and 
Slideshare. The LinkedIn business services 
include Talent Solutions, Sales, Post a Job, 
Marketing Solutions, and Learning Solutions.

Learning is a LinkedIn tool where you can 
learn about helpful business skills, and you 
can get one month for free. Post a job lets 
your funeral home share a job opportunity 
through LinkedIn Recruiter. Advertise is 
where you can create a LinkedIn ad to 
promote your funeral home. Groups is where 
you can view the groups you’re a member 
of and engage in conversations. ProFinder 
is used to search for freelance help on any 
projects you’re working on. Salary is for 
discovering your earning potential. SlideShare 
is used to watch and share presentations.

Talent Solutions is for posting jobs, finding 
talent, and building your brand. You can 
request a free demonstration or talk to 
a Talent Solutions sales specialist. Sales 
Solutions is for navigating social selling, and 
you can request a free demonstration and 
start a free trial. Post a Job is for getting 
your job posting to qualified candidates. 
Marketing Solutions is for finding new 
customers to grow your funeral home. 
Learning Solutions is for expanding your 
knowledge through courses, products, 
and other resources. You can get a free 
demonstration and product overview. 
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Building Your Profile

Your profile is like your online resume. You can share your work history, skills, 
organizations, certifications, a short summary about yourself, education, honors and 
awards, volunteer experience, and many other sections that highlight your skills and 
accomplishments. 

Along with your name, include any professional credentials, suffixes, or designations, such 
as CFSP (Certified Funeral Service Professional), LFD (Licensed Funeral Director), or CCO 
(Certified Crematory Operator). 

You should add a professional photo of yourself for your profile picture, and a background 
photo if you wish. If you don’t have a professional photo, have someone take a photo of you 
in a setting with a plain background and wear professional clothes. Or if necessary, you can 
take a selfie, but make sure you’re wearing professional clothes and the background is plain. 

Your background photo can be something related to the funeral industry, or a simple 
background of a solid color or pattern. If you have a premium account, you can use 
LinkedIn’s preloaded image gallery to find a photo to complement your profile page.

Below your profile photo will be your professional headline with a 120-character limit 
that can be your job title or keywords that show your skills, such as “funeral director” or 
“embalmer.” Your place of work, education, location, and number of connections will appear 
below your header. Under your header is your summary section with a 2,000-character 
limit where you can briefly highlight your skills and accomplishments. 

Your profile photo can be a JPG, GIF, or PNG file, but it can’t be 
larger than 8MB. The photo itself should be square with an ideal 
pixel size of 400 x 400. Your background photo can be a JPG, GIF, 
or PNG file as well, but it can’t be larger than 8MB. The ideal pixel 
size is 1584 x 396 pixels.

https://www.frazerconsultants.com/blog/12/2015/community-service-volunteer-ideas-funeral-homes?utm_source=pardot&utm_medium=downloadable&utm_campaign=eBooks
https://www.linkedin.com/help/linkedin/answer/1615/adding-or-changing-your-profile-photo?lang=en
https://www.linkedin.com/help/linkedin/answer/49960
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Adding your contact information to your LinkedIn profile makes it easier for other LinkedIn 
users to get a hold of you. You can include your email, work phone, website, and social 
media links. When adding your links, you can create your own custom names that have a 
specific phrase, such as the name of your funeral home, so it isn’t just a general description. 
You can edit your privacy settings so only your connections can see your contact 
information, but don’t add contact information you don’t want visible online. 

Instead of keeping the LinkedIn URL that automatically comes with your profile, you can 
customize it so it’s unique to you. The most ideal URL would be your name, but if another 
user already has claimed that URL, you can try including a symbol or number at the end. 

Note, you can edit or change information at any time as you continue building your skill 
sets and experiences, but make sure it doesn’t sound like you’re bragging.

Finding and Adding Connections

Your LinkedIn connections are the people you are “friends” with. To send people a request 
to connect on LinkedIn, you can either add contacts through your email address contacts, 
or by using the “People You May Know” feature located under the My Network tab to 
browse through possible connections. 

When sending an invitation to connect with someone you don’t know well or have never 
met, you can include a brief message explaining who you are and why you want to connect 
with them. 

You also can search for people, along with jobs, companies, posts, groups, and schools. 
When searching for connections, you can filter your search by mutual connections, 
location, current companies, past companies, industries, profile language, nonprofit 
interests, and schools. If you have a premium LinkedIn account, you have access to even 
more search filters, such as function and years of experience. 

People who are connections can see each other’s updates and endorse each other for their 
skills. Endorsing someone for skills means that you’re confirming that this person can do 
this skill. As a funeral director, this will show your community that you’re skilled in what 
you do. You can write recommendations for people, but you should only do this if you know 
them well and have a firsthand account of their skills. 
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You can manage your received and sent invitations to connect by clicking “Manage all” 
under the invitations section in the My Network tab. Under “Received” invitations you can 
either accept or ignore the invitations. Under “Sent” you can keep track of your pending 
invitation requests and withdraw any pending requests if you wish.

How to Create and View Posts

You can post and share updates to the LinkedIn homepage feed. On the homepage feed, 
you’ll see status updates from your connections and any topics or pages that you follow. 
The people you’re connected with make up your network. 

You can see who has viewed your own posts and articles, and view all your activity on 
LinkedIn under “Views of your share” on your profile page. Your activity can include your 
posts, articles, posts you’ve liked, and other updates and actions taken on LinkedIn. You 
also can view your Interests that include companies, schools, and groups that you follow or 
are a member of. 

By clicking “Start a post,” you can create a status update to share to your connections, 
and click the camera icon if you want to include a visual with your status. There’s also the 
option to click “Write an article” to create an article on a subject you’re knowledgeable 
about.

How to See Who Has Viewed Your Profile

To see who has viewed your LinkedIn profile, you can either click “Who’s viewed your 
profile” on the homepage feed or on your profile. If you don’t have a premium account, you 
can’t see everyone who has viewed your account, but you can see the last five people who 
viewed it, and some general information about who your viewers are, such as where they 
work and what their job title is. You also can see the number of people who have viewed 
your profile in the past 90 days. 

By viewing companies and schools in your network, you can see your connections’ career 
insights, such as where they live, where they work, and what they do. You can find this 
by clicking on “Jobs” and scrolling down to the “Companies in your network” section and 
clicking on the different companies and schools listed. 

In the next two sections, we’ll dive into what funeral directors and funeral homes can 
benefit from on LinkedIn and ideas for content to post.
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L I N K E D I N  P R O F I L E

Your profile shows the world who you are, so make sure 
you stand out.

By creating a personal LinkedIn profile, funeral directors can make connections, highlight 
their skills, and stay updated on funeral profession trends and tips. 

Some people to keep in mind when looking for connections to add on LinkedIn are other 
funeral directors, co-workers, and influencers. Influencers are thought leaders who provide 
influential and authoritative views on a specific subject, like funerals. Some ways you can 
work toward becoming a thought leader for the funeral profession are by contributing to 
guest blogs, speaking at events and conferences, and engaging on social media. 

Along with making connections, you also can follow different channel topics containing 
relevant articles and insights, news publishers, companies, and influencers to stay updated 
on funeral profession trends and tips. 

By adding accomplishments and skills to your LinkedIn profile, you can show others in the 
funeral profession and potential client families that you are experienced in funeral work. 

https://www.frazerconsultants.com/2016/09/the-funeral-directors-guide-to-using-linkedin/?utm_source=pardot&utm_medium=downloadable&utm_campaign=eBooks
https://www.frazerconsultants.com/2016/11/becoming-the-thought-leader-in-your-community/?utm_source=pardot&utm_medium=downloadable&utm_campaign=eBooks
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You can drag the skills to be arranged in whatever order you choose, so you can put your 
top skills at the beginning of the list. Some skill suggestions you could include if they apply 
to you are: 

• Funeral Homes

• Grief Counseling

• Memorial Services

• Ceremonies

• Event Planning

• Public Speaking

• Family Services

• Embalming

• Cremation

• Marketing

• Social Media

• Leadership

Organizations are another great thing to share on your LinkedIn profile. If you’re a member 
of organizations such as NFDA, SIFH, ICCFA, or others, include those on your profile 
to show your involvement and create potential networking opportunities with other 
members. 

If you’re a funeral director currently seeking employment at a funeral home, you can use 
LinkedIn to search for job opportunities. If you click on “Jobs” in the top menu bar, you can 
search for jobs based on different search criteria, such as location or job title. By clicking on 
“Update preferences,” you can select your desired job location, experience level, industry, 
and company size.

Sharing and creating posts is a great way to engage with your connections on LinkedIn. 
Some content suggestions are: 

• Share articles relating to the funeral profession, updates from your funeral home’s 
company page, or other relevant professional articles 

• Write your own articles on topics that you’re knowledgeable about, such as the rise of 
cremation or how to cope with the loss of a loved one 

• Write status updates about your latest accomplishments or something interesting that 
you learned about at a professional event you attended (Note, when making updates to 
your LinkedIn profile, it’ll automatically share the updates to your followers, unless you 
change these settings.) 

• Post any questions or requests for professional opinions on a subject matter that can 
help you gain insight 

• Share links to your funeral home’s blog posts or other relevant content 

https://www.frazerconsultants.com/2019/02/how-to-create-a-successful-funeral-home-blog-video/?utm_source=pardot&utm_medium=downloadable&utm_campaign=eBooks
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Keep in mind that LinkedIn is a professional social media platform that should be used for 
sharing career updates and helpful information for the professional world. Even though 
the concept of posting statuses is similar to Facebook, you shouldn’t share most personal 
updates on LinkedIn that you would on Facebook. 

Here is what NOT to post on your personal LinkedIn account: 

• Don’t post unoriginal quotes. Sharing a generic quote doesn’t help showcase your own 
brand. Simply sharing a quote on LinkedIn shows minimal thought and effort was taken 
into creating the post. Instead, share your own wisdom on a topic to show your own 
personal thoughts on the subject, not someone else’s words 

• This one should be obvious, but don’t post any inappropriate content or content that 
people could find offensive 

• Don’t post any personal information or details of your personal life on LinkedIn, save 
that for Facebook

https://www.frazerconsultants.com/2016/11/becoming-the-thought-leader-in-your-community/?utm_source=pardot&utm_medium=downloadable&utm_campaign=eBooks
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L I N K E D I N  C O M P A N Y  P A G E

Creating a business page shows families what your 
funeral home is all about.

Your LinkedIn company page is where your funeral home can show its credibility and 
engage with potential client families and influencers. 

By becoming a thought leader for the funeral profession and sharing informational content 
with your followers, you can create meaningful relationships with other professionals and 
potential client families for your funeral home. 

It’s important to post regularly on your funeral home’s company page to engage with 
your followers. Similar to your personal LinkedIn profile, here is a list of LinkedIn content 
suggestions to share, and what to avoid sharing on your funeral home’s LinkedIn page.

https://www.linkedin.com/pulse/linkedin-what-post-bob-lovely
https://www.linkedin.com/pulse/linkedin-what-post-bob-lovely
https://www.frazerconsultants.com/2017/02/four-social-media-mistakes-and-how-to-avoid-them/?utm_source=pardot&utm_medium=downloadable&utm_campaign=eBooks
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What to post: 

• Post any questions or requests for professional opinions on a subject matter that can 
help your funeral home better serve your families 

• Share links to your funeral home’s blog posts or other relevant content 

• Share updates about your funeral home’s latest accomplishments or newest features

• Post about your funeral home’s professional events and educational seminars 

What not to post: 

• LinkedIn isn’t the place to sell products or services. It’s alright to want to promote 
your funeral’s brand, but people shouldn’t feel like they’re being pressured to purchase 
anything 

• Avoid posting links without a description. Create a sentence or two that describes the 
content you’re sharing and why people should read it. For example, our blog post about 
the best (and worst) places to die has the following description: “These are the best – and 
worst – places to die around the world. Where does your home country fall on the list?” 
This description effectively describes the content and intrigues followers to read more. 

• Don’t post any inappropriate content or content that people could find offensive and 
affect your funeral home’s brand 

Your funeral home can find potential employees by posting a job using LinkedIn Recruiter, 
and people can apply with their LinkedIn profiles as their resumes. If your funeral home is 
looking for someone to complete a project rather than hire for a full-time position, ProFinder 
is another feature you can use to find freelancers to work on your funeral home’s projects, 
whether it’s writing and editing, photography, or other services.

https://www.frazerconsultants.com/2017/03/the-best-and-worst-places-to-die-in-the-world/?utm_source=pardot&utm_medium=downloadable&utm_campaign=eBooks
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P R O M O T I O N  T I P S

By promoting your funeral home’s LinkedIn updates, 
you can reach a larger audience to create more 
connections and possible clients.

The sponsored posts that you create will appear in the homepage feed of the audience you 
describe. You can set who your target audience is so your promotions are being viewed by 
who your funeral home wants to target. 

The administrator of your funeral home’s LinkedIn page can sponsor any updates created 
on your page and create a campaign to promote updates through Campaign Manager 
where you can create sponsored content, text ads, or sponsored InMail. LinkedIn also 
suggests you create a Business Ads account to create campaigns and sponsor updates.

Your LinkedIn page can have five types of administrators: Designated Admins, Recruiter 
Posters, Sponsored Content Posters, Lead Gen Forms Manager, and Pipeline Builder 
Admins. The Designated Admin lets employees make edits, post updates, and add other 
admins to the page. The Recruiter Poster can manage your LinkedIn Recruiter platform and 
job postings. The Sponsored Content Poster lets your marketers share content to LinkedIn 
users’ homepage feeds. The Lead Gen Forms Manager allows admins to download leads 
from Campaign Manager. The Pipeline Builder Admin lets users create and edit Pipeline 
Builder landing pages associated with your LinkedIn company page.

According to LinkedIn’s Pipeline Builder article, it’s a tool that “helps your company build 
a talent pipeline on LinkedIn by reaching the talent you need to hire, engaging them with 
rich messaging about your company and open job opportunities, and giving them the 
opportunity to express interest.” It allows you to reach your target audience, attract them 
with a personalized message, and engage with them if they have expressed interest.

Remember to follow best practices when sponsoring your funeral home’s LinkedIn updates. 
This includes keeping headlines 60 characters or less; starting with a question, quote, or 
“You” to hook your audience and give your content a conversational tone; including images 
and videos when relevant; and sharing advice, interesting facts, or other content that 
educates your audience. 

Note, make sure not to excessively post updates on your funeral home’s business page.

https://www.linkedin.com/help/linkedin/answer/39572
https://www.linkedin.com/help/linkedin/answer/82160
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Conclusion

By creating a LinkedIn profile and funeral home company page, you can engage with other 
funeral professionals and promote your funeral home to find potential client families. 
LinkedIn’s professional platform allows you to show both your own and your funeral home’s 
capabilities and interest in providing families with the best funeral experience for their loved 
ones. Through LinkedIn’s features like Learning and Business Services, you can learn more 
about marketing, advertising, and other topics of interest that can help your funeral home. 

Are you interested in learning more about how LinkedIn and your website can go hand in hand? 
Contact us today at 866-372-9372 to request a demonstration or speak with a consultant.

A B O U T  F R A Z E R  C O N S U L T A N T S 

Frazer Consultants is a technology company that helps 
funeral professionals reimagine the funeral experience 
for their families.

866-372-9372  |  info@frazerconsultants.com  |  www.frazerconsultants.com

mailto:info@frazerconsultants.com
http://www.frazerconsultants.com?utm_source=pardot&utm_medium=downloadable&utm_campaign=eBooks

